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Chinese Literature:
00123 |Appreciation and PR EEFALEC-) [ 2 |2 |2
Creative Writing |
Chinese Literature:
00124 |Appreciation and PR EEFAAIE(S 2 |2 2
Creative Writing Il
01106 |Practical English | Bt w2 (-) 0|2 |1
01107 |Practical English Il | & * &% (=) 0|2
01206 |Practical English Il | * &< (=) 0|2
01207 |Practical English IV | * &< (z) 0|2
. English for Business | . .. . . oo o
Jf_‘ 01306 | Communication | parEiLE=(-) 2|3 2|1
< English for Business | . . .o .- oo (-
| 91307 | Communication 11| P F#EL#F = (2) 2|3 2|1
B Practical English for | ., s (L
01408 | professionals | FHRT E= () 2 |3 2|1
Practical English for . s (-
01497 | professionals I a2 (5) 2 3 2|1
Applied Information
36134 |Technology : Office |Fi 4 @ 2 3 2 |3 (2|1
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13285 |Programming Design | #% 3% 3% 3+ 2 13 2|1
General Education
course HBRT 12 | 12
Physical Education I-VI| %8 5 (% ~F&) 0 |12 |2 2 2 2 2 2
3 28 | 54
M1101 |Introduction to Business| & # % 31313
52125 | Accounting | €38 (-) 3 |5 ([3]2
52126 |Accounting Il €38 (2) 3 |5 3|2
[x 55125 |Economics | aZag (=) 3 |4 (3]|1
%_|55126 |Economics Il Eag (- 3 |4 3|1
| 35107 | Statistics | B g(-) 3 |4 3|1
i% 135108 |Statistics I B E () 3 | 4 3|1
m1102 | Calculus Hff & 3 14 1(3]1
M1401 |Senior Project LAy 2 |0 2
3 26 | 33
11110 |Introduction to Industry| # ¥ #35 11111
11102 |Management R 313 3
11115 |Directed Readings on BU ¢ # < if %3 111
11310 |Organizational Behavior| i % {7 % 3|13 3
11215 |Management Science LR 2 |3 1
11206 |Human Resource Manag <« 4 ‘E‘,&—z? gl 3 3
% 11301 |Financial Management | p4 i 12 3 |3
% 11205 |Marketing Management| ¢+ ﬁ—d? 1 3|3 3
i3 |11311 |Management Informatio BTN R 313 3
11302 | Production and Operations Management | + 2 _55; m% ) 3|3 3
11315 |Data Analysis N i 3 |3 3
11307 |Research Methods gz 2 |2 2
Management in Digital A
1827 | Epvironment By 313 3
11408 |Strategy Management | v # 32 3|3 3
3t 36 | 39
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ﬁ'} 11545 | Channel Management | i & ¢ 32 313
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7 . PR
" 11331 |Marketing Research | 7 41# 3 3 |3
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1 | 11634 | International Marketing Management| B "% = 4V R 3 13
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—Z; 11370 | Career Developmentand Employees Assitace | = 7% BB 22 B 1 o 3 3 13 3
A
4 |11390 [Human Resource Develd + 4 Fihz B &3 3 |3
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;5 | 11382 |Employment Relationshi B x B % ¢ 12 3 |3
i . _
72 | 11489 |International Human Rey ®]*% 4 4 F k¢ 12 3 |3 3
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i
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1 11325 | Nonprofit Organization A g & E2EE T g_%k 3 3 8y
2} Management AL
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¥ 11334 | Investment Management| 3£ 3 ¢ 12 3 |3 3
i3 [11354 |Futures and Options BREEEE 3 13
3£ |11371 |Money and Banking| p % 43i7 5 3 3 3
#2111349 |Managerial Accounting B e 3 13
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e
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11131 |English for Business Adl & ¢ # i% < 3 |3
11445 | English for Certification | & ¥ & < 313 3
11459 | Spevial Lecture Seres in Business Menagen| 7 B RE 34 & 3 13
11646 | Innovation Management RlEFE 3 13
11670 |Internship | EEFV(-) 3 |3 3
11671 |Internship 11 EEFY () 3 13 3
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4RSI R Y 39:4 %~ | p# o In accordance with the General Provisions for Study, undergraduate students need to
satisfactorily complete Service Learning, meet the university-wide basic competencies of English, Information Technology,
Chinese, and Sports, and pass the core competencies of their department to be eligible for graduation. SOM’s undergraduate
students are required to participate in at least 8 hours of community-based service learning activities. If students have not earned
the equivalent of scoring 550 on the Test of English for International Communication (TOEIC) or passing the Intermediate level
of the second-round examination of the General English Proficiency Test (GEPT), etc.), they are required to take the
single-semester courses of English for Business Administration and English for Special Purposes.

2UABKTHMAAELEF T PR 1284 o 3aes T4 NTabe NTA R =2 BATR  ZBAREAS The Nl

ZH B RBES AE A GE - 3 O IEE - P28 4 2 4 % o Students who entered in and since the 2008-09 academic year need

to complete at least 12 General Education course credits. General Education courses are divided into three areas: Humanities, Social Science, and Natural Science.
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Each area is divided into two subcategories: core and extended. Students need to take 1 two-credit course in both of the subcategories within each area to be eligible

for graduation. Only 12 course credits will be counted toward graduation. Additional course credits earned in General Education courses are not counted toward
graduation.
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T AR 12 8 o Az g ;‘{ F @rr 2 £ 8 40 ) - Amaximum of 20 credits for courses outside this department may be
counted toward the total electives.
AT ¥BE | P RFRLET R FAREN AN e B2 T ¥B@ | 285342 > = (7L % - The two-credit
Business Ethics, listed in General Education, is the core course for SOM undergraduate students, who should obtain the credits in 3rd
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or 4th year for graduation.

S.EMRER FI CER2BRPAPBABELATR(ZH 6 )2 PEH 1B LB - Specialization program elective: Program

electives: elect at least 2 inter-disciplinary courses (including secondary major), or elect at least one double major.

De¥pRe FR2 EF2R0RPABAEASPE L FRE Y iy a 5 FEAH4TR w8 a 4 TREEZT R K
FTORMRLFERT e T T 0% - ) T L1 RBRMEBAELSF B o Business Administration Program:
elect at least two inter-disciplinary courses (please elect at least one course from the following programs:
e-business, integrated marketing, organization and human resource management, or investment and financial
planning). In addition, please elect another interdisciplinary course within this University.

QFHtEFde ZICEF2FRPBEFELER(EREHERILE) FTRIBRPMBASTRLY > 2 7L
74 & 42 - Brand Marketing Program: elect at least two inter-disciplinary courses (must include courses from the
brand marketing program). In addition, elect another inter-disciplinary course, excluding courses from the
integrated marketing program.

P gy e 1 EF 2P RMBALBE LS TR FHER KT EEMRLF RIS BFELT "H-) THIL1B
P B4 B 4212 i - Digital Management Program: elect at least two inter-disciplinary courses (elect at least
one course from the digital Management program or from the investment and financial planning program). In
addition, elect another inter-disciplinary course within this University.

6B FILiER MR EEAs CFFER e BPEF D0 #- E - Placement-oriented elective: this program is further

divided into the academia and the practitioner section. Students who enroll in this program need to elect at least one of the sections.
TAEGFD 22 EBHAL > Vg T 1088 & & » £ &4 % o Thenewly added elective courses in this academic year
can be applied retroactively to students who entered from 2019-20 academic year.

BAFP L EFARF SRR r 2507 ks & 4 - The credits of interdisciplinary focused course program are
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not included in course structure diagram that can be regarded as the other department credits.




